


The Consumer Electronics Association (CEA) is the preeminent trade association promoting growth in the consumer 
technology industry through technology polic, events, research, promotion and the fostering of business and strategic 
relationships. CEA also is the producer of the International CES

As the flagship publication of CEA, CE Vision reaches more than 2,000 CEA corporate members involved in the design,
development, manufacturing,distribution and integration of audio, video, mobile electronics, wireless and landline com-
munications, information technology, home networking, multimedia and accessory products, as well as related services
that are sold through consumer channels. 

www.CE.org

CIRCULATION
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Advertising in CE Vision puts your company in front
of the key industry influencers. CE Vision creates a great platform to:

1. Strengthen your corporate brand: CE Vision provides a positive space to develop your 

corporate leadership image in the eyes of the global CE business community.

2. Create synergy with your international partners: Advertise in CE Vision to reach 

executives worldwide and highlight your partnerships and commitment to global markets.

3. Support critical technology policies: CEA is the leading organization representing the

interests of the CE industry on Capitol Hill and in statehouses nationwide. CE Vision

magazine is delivered to the lawmakers influencing technology policies that directly affect

your bottom line.

4. Enhance your reputation on Wall Street: The top analysts covering the CE industry attend 

the International CES each January.  And, those analysts personally ask for CE Vision to

keep up-to-date on the latest industry trends and learn about which companies are driving

the market forward.

5. Connect with engineers developing CE’s future: The leading CE engineers attend 

the International CES and CEA’s two Technology & Standards Forums each year, and 

CE Vision is right there with them.  Plus, CE Vision goes to IEEE Consumer Electronics

Society members. 



FOR MORE INFORMATION PLEASE CONTACT:

www.CE.org

RATES & DATES
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1X 3X 6X 9X 

4-color spread $17,928 $16,596 $15,494 $14,148

4-color page 9,960 9,220 8,608 7,860 

4-color 1/2 page 6,290 5,890 5,310 5,090  

B/W page 7,960 7,220 6,608 5,860 

B/W 1/2 page 4,290 3,890 3,310 3,090 

Second color: Add $1,460
Terms: 15% to agencies. Net 30 days.
Online banner ads available. Call for Pricing.

Cover 2: 20%
Cover 3: 15%
Cover 4: 25%

Center spread: 20%
Pages 3, 4 and 5: 15%
Opposite TOC: 15%
Other special positions: 10%

Dimensions (width x height in inches)
Magazine trim size: 8 1/4 x 10 7/8

Ad Size Live Area Bleed
Full-page spread 15 1/2 x 10 16 3/4 x 11 1/8

Full page 7 1/4 x 10 8 1/2 x 11 1/8

1/2 page horizontal 7 1/4 x 4 5/8 8 1/2 x 5 5/8

1/2 page island 4 3/4 x 7 5 3/8 x 7 7/8

* Standard dimensions represent the live area for both bleed and non-bleed ads.

AD RATES 2010

COVERS AND SPECIAL POSITION PREMIUM CHARGES

STANDARD UNIT SIZES

SALES TEAM

Dan Cole
1919 S. Eads St.
Arlington, VA 22202
703-907-7987
dcole@CE.org

Issue Space Reservation Materials Due

January/February December 4, 2009 December 11, 2009

March/April        January 29, 2010 February 5, 2010

May/June            March 26, 2010 April 2, 2010

July/August         May 28, 2010 June 4, 2010

September/October  July 30, 2010 August 6, 2010

November/December September 24, 2010 October 1, 2010 

January/February 2011 November 22, 2010 November 29, 2010

ISSUE AND CLOSING DATES 2010



www.CE.org

SPECIFICATIONS
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POLICIES
Agencies: A 15% commission on gross billing is

allowed to recognized agencies on space, color and

position if paid within thirty (30) days of the invoice

date. Production charges, including, but not limited

to, insert handling, special binding of inserts or

reprints, are non-commissionable.

Payment Terms: All prepaid invoices receive a 1.5%

discount. All invoices outstanding after 

thirty (30) days will incur a 1.5% per month (18%

per year) finance charge. All invoices outstanding

after ninety (90) days may be referred to a collection

agency. All orders are subject to our credit require-

ments.

Cancellations: Notification of space cancellations

must be received by the space closing date. The

advertiser will be charged for the insertion if space 

is cancelled after the closing date.

REQUIREMENT FOR 
DIGITAL ADVERTISING MATERIALS
Disks: We support Macintosh- (preferred) and

Windows-formatted 3 1/2" floppy disks, 100MB Zip

disks, and CD-ROM. Files may also be transmitted to

our FTP site. Contact your advertising representative

or ad traffic manager for details.

Desktop File Formats: QuarkXPress 5.0 and lower

versions; PDF, EPS or TIFF.

Proofs: A black-and-white composite proof at 100%

size should be provided with all ads. If your ad con-

tains four-color scanned images or builds of three or

more colors, provide a high-end digital color proof

(Iris, Approval, Polaproof, etc.). Consumer Electronics

Vision is not responsible for color shifts due to differ-

ences between the file and the proof.

File Submission: Send ONLY the files to be used in

your ad. Include a printout of the contents of your

disk.

Quark File Construction Guidelines: 

• Build pages to trim size and extend elements 1/8"

beyond trim if bleed is required. 

• Include all fonts, images, logos and artwork. 

• Use only Type 1 fonts—no TrueType fonts 

or font substitutions. 

• Do not apply style attributes to basic fonts. 

• Include fonts for imported graphics, or convert

fonts to outlines. 

• Place all elements at 100% size. 

• Do not rotate or crop images. 

• Do not nest EPS files in other EPS files. 

• All color images must be in CMYK mode; 

no RGB images. 

• All continuous tone images must have a 

resolution of at least 266 dpi at 100%. 

Scanned black-and-white line art should 

have a minimum resolution of 800 dpi at 

100% and a maximum resolution of 2400 dpi.

• Images should be saved as EPS or TIFF; 

no JPEG images.

• Do not embed ICC profiles within images.

• Four-color solids and images should not exceed

SWOP density of 280%. 

• Supply a Quark “Collect for Output” or 

similar report. Markzware’s FlightCheck is 

an excellent tool for collecting and cataloging all

necessary page elements.

PDF File Construction Guidelines: 

• Create page files according to Quark File

Construction Guidelines above.

• Make Postscript files at least 1/4" larger than 

ad trim size to allow for 1/8" bleed around ad

perimeter.

• All high-resolution images and fonts must be

embedded when the PDF file is distilled. Use

Acrobat Distiller’s “Press Optimized” setting or

comparable for creating the PDF.

Disclaimer: Consumer Electronics Vision will check

advertiser’s digital ads. If additional work is necessary

to ensure proper output of ads, additional production

charges may apply and the advertiser will forfeit any

commission. If delays due to missing font or image

files are incurred, late charges may apply.

MATERIALS CONTACT/SHIPPING INFORMATION
By submitting advertising materials to Consumer

Electronics Vision (the “Publisher”), the Advertiser and

its Agency agree that all terms of this document are

binding. No other conditions shall be binding unless

specifically agreed to in writing. No officer, employee

or agent of the Publisher has the authority to waive

this provision.

All insertion orders are subject to the provisions of this

card. Rates are subject to change by the Publisher, at

which time reserved space may be cancelled without

incurring frequent-rate penalties. Any other cancella-

tions will result in an adjustment to reflect the actual

space used at the earned frequency rate. 

Position specifications stipulated on insertion orders

are not treated as binding. No allowances are made if

position requests are not granted. The Publisher

reserves the right to refuse to accept any advertising or

to cancel any advertising at any time. 

The Publisher is not liable for delays in delivery and/or

non-delivery due to causes beyond the Publisher’s 

control, including, but not limited to, acts of God,

labor problems or government regulations. 

The Publisher is not liable for (1) any costs related to

its failure to publish an advertisement or (2) errors in

key numbers. The Publisher’s liability shall not exceed

the cost of the space ordered. 

The Advertiser and its Agency stipulate that they are

properly authorized to publish the material they pres-

ent to the Publisher, and that these materials do not

libel any individual or entity or violate the rights of

any third party. The Advertiser and its Agency further

indemnify the Publisher and its affiliates from any 

liabilities, damages or expenses (including costs of

defense) arising out of the publication of their 

advertisement. 

CONTRACTUAL REQUIREMENTS
Anita Handy 
Ad Traffic Manager 
TMG
1707 L Street NW, Third Floor
Washington, DC 20036
202-721-1458 direct
202-331-7700 main
202-331-7311 fax
ahandy@tmgcustommedia.com



•The Latest Mobile Apps  

•In-vehicle A/V

•Augmented Reality Begins w/Gaming

•CE Goes Green- Energy Efficiency

•SPECIAL: Global Flat-Panel Production 

PLUS

•Innovations – A look at the winners in the 
2010 Innovations Design and Engineering Showcase. 

•CES Unveiled: A Preview of the Latest Products at CES

•iLounge Highlights 

SHOWCASE EVENTS:
SHOWCASE EVENTS:
EH Expo Spring

MARCH/APRIL

SHOWCASE EVENTS:

CES on the Hill
Digital Patriots Dinner

’CEA Line Shows/Digital Downtown
CEO Summit 
2010 SINOCES

MAY/JUNE 

SHOWCASE EVENTS:
CEA Industry Forum
Technology and Standards Fall Forum 

SHOWCASE EVENTS:
CES New York Press Preview 
featuring CES Unveiled @ NY

SEPTEMBER/OCTOBER

JULY/AUGUST

•Content Partnerships/Distribution 

•Navigation System Tech/ Radar Detector Tech/
Driver Safety

•Smart Homes

•Mobile Broadband and CE 

•Niche Technology (Education, Moms, Kids, Health)

•SPECIAL: Tactics to Reach Global Customers 

•Mobile TV on the Move

•Opportunities in Digital Imaging

•HDMI Update

•The Battle over Handset Operating Systems 

• Industrial design in CE

•SPECIAL: Global Look at Asia

•Semiconductors Enable Next-Gen Mobile Computing

•Home Entertainment/Speakers

•Keeping Shipping Costs Down

•Accessories Add Profits

• Internet-connected TVs (widgets or over the top video)

•SPECIAL: Manufacturing in Mexico

•CE Technology for Seniors

•Branding with Social Media

•Audio Special

•M2M/Telematics/Telemetry 

•Flash Drives Mobile and Video Content

•SPECIAL: Outsourcing – Pros and Cons

NOVEMBER/DECEMBER – 2011 INTERNATIONAL CES PREVIEW ISSUE
•TechZones at the 2011 International CES

•3D HDTV 

•eBooks Take Off

•Evolution in CE Retailing 

•U.S. Economic Development Incentives

•SPECIAL: India

•CES Unveiled @ NY: A First Look at CES Debuts

www.CE.org

EDITORIAL CALENDAR
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SHOWCASE EVENTS:
SHOWCASE EVENTS:
2010 International CES
Greener Gadgets Conference

JANUARY/FEBRUARY - THE 2010 INTERNATIONAL CES SHOW ISSUE

IN EVERY ISSUE
Shapiro’s Spectrum • The Economist • C4 • Visionary • Tech Policy • Tech Speak • Going Global

• Corporate Profile • CEA Newsline • Market Insider • Just the Stats

Bonus shuttle distribution at Reagan National, LaGuardia and Logan airports.




