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The Honorable Daniel Inouye

Chairman

Committee on Commerce, Science and Transportation
United States Senate

254 Russell Senate Office Building

Washington, DC 20510

The Honorable Ted Stevens

Vice Chairman

Committee on Commerce, Science and Transportation
United States Senate

560 Dirksen Senate Office Building

Washington, DC 20510

Dear Chairman Inouye, Vice Chairman Stevens and Members of the Committee:

Thank you for holding hearings on October 17, 2007 regarding our nation’s transition to
digital television. | have enclosed with this letter a pre-production edition of the Consumer
Electronics Association’s (CEA) consumer video regarding the DTV transition, entitled
“DTV 101: A Consumer’s Guide to Digital Television.” This DVD provides a 9-minute
primer to consumers about the digital television transition and the steps they may or may not
need to take in order to prepare for the transition. Closed-captions and Spanish as a Second
Audio Program (SAP) are being implemented, after which point the DVDs will be widely
distributed to broadcasters, cable, satellite and telco providers. The video also will be posted
on CEA’s web site. 1 also enclose a copy of CEA’s recently released digital television
converter box “Quick Start Guide.” This generic guide will help consumers to understand
how easy it is to install and use a digital television converter box.

CEA has long been committed to ensuring that consumers are informed about the DTV
transition. As the transition date of February 17, 2009 approaches, CEA’s tireless efforts to
educate consumers are even more paramount to ensuring a seamless transition. Even as we
are less than two years away from the transition date, we continue to lead the way with our
efforts.

CEA’s wealth of educational tools for retailers and consumers to use include websites,
printed collateral and media outreach. Our websites include:

e DigitalTips.org:  www.DigitalTips.org helps consumers navigate the new

features and options made available by digital television. CEA has created
interactive Buying Guides which are designed to introduce consumers to digital
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television and to ease confusion about the technology before shoppers even enter the
store.

e Antenna Web: www.antennaweb.org. This website specifically permits
consumers and salespeople to determine the free, over-the-air DTV signals that
can be received at their location and what type of antenna is needed to do so. The
site receives approximately 100,000 hits per month.

e CE Know How: www.ceknowhow.com. This is an online retailer education
program that is designed to equip retailers with up-to-date product category
training for sales associates. CEknowhow.com is customizable, allowing retailers
to license and tailor the program to suit their particular needs. In 2004, more than
24,000 sales persons completed training via CEknowhow.com.

e The Connections Guide website is an interactive resource designed to help
consumers better understand how to connect their audio and video (including
DTV) products. This site is located at: www.ce.org/connections_application/.

We realize that coalition activities are key to expanding our education efforts. CEA is
pleased to be a founding member of the DTV Transition Coalition and proud that many CEA
members also have joined the coalition. We have put policy aside and worked together
within this inter-industry group to educate as many constituencies as possible. In addition to
the coalition’s website, which CEA developed on behalf of the entire group
(www.dtvtransition.org), we look forward to working with other coalition members to
develop broadcast, print and other online resources.

In May 2007, CEA issued a DTV Toolkit for lawmakers that contained material for
answering constituent questions about the transition. All the materials included in the packet
are available at www.ce.org/HDTV. CEA also is pleased to once again serve on the FCC’s
Consumer Advisory Committee. This group, which is focused on consumer education
surrounding the DTV transition, will play a vital role in ensuring the success of this
transition.

CEA also continues to focus on various other mediums for outreach. Year after year, we
have dedicated a significant amount of budget, staff time and other resources to DTV
promotion. From press outreach, TV and radio broadcast pieces — editorial and advertorial —
to print and outdoor advertising, we remain committed to helping lead Americans through
this transition smoothly.

We have an ambitious schedule of additional consumer education plans for 2007 including
producing HDTV Handbooks for Retailers and Consumers in partnership with Dealerscope
and e-Gear magazines. We also are developing and producing a number of short videos for
use on various web sites and at retail locations. Video topics will include a transition
overview, setting up a converter box and how to receive HDTV.
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DigitalTips.org also includes information about the converter box coupon program and DTV
labeling information. In addition, we are translating the website into Spanish. We are
continuing our ongoing media outreach, including press kits mailing, satellite media tours
and articles — in English and Spanish. As part of this outreach, we are developing public
service announcements about the transition and the National Telecommunications and
Information Administration’s (NTIA) converter box coupon program. Further, we are
reaching out to local government officials and libraries to educate about the transition and
where to send their constituents for more information.

Finally, CEA is exhibiting at a myriad of relevant conferences, including the National
Association of Consumer Advocacy Agencies (NACAA), National Conference of State
Legislatures (NCSL), and Digital Life in order to explain all aspects of the DTV transition
and coupon program.

Individual manufacturers also are working to ensure that consumers have the information
that they need to ensure a smooth transition to all-digital TV. For example, CEA members
LG Electronics, RCA/Thomson and Samsung which are all planning to market coupon-
eligible converter boxes, each have plans to step-up their online DTV education. LG also is
intensifying its sales training efforts and enhancing its customer service call center to support
the coupon program. RCA Audio/Video just launched a new website called
www.KeepMyTV.com designed to fully inform consumers about their options for
completing the DTV transition at home.  Prima Technology, an Original Design
Manufacturer (ODM) producing more than a dozen brands of flat panel televisions in the
U.S., is educating its clients about the transition by providing instructional supplements in
English, Spanish, and Canadian French.

We appreciate your interest and support regarding DTV education. We welcome the
Committee’s use of our materials to educate constituents and welcome the opportunity to
speak to your constituents at any time.

It is critical that all stakeholders play a part in educating consumers. CEA is working closely
with industry and government partners and we are proud of our leadership role in the DTV
Transition Coalition. It would be extremely helpful for the Committee to ensure that all
stakeholders are involved in reaching out to our nation’s consumers. CEA remains steadfast
in its commitment to educate consumers about all aspects of the DTV transition.

We respectfully request that this letter be submitted into the formal record of the October 17"
DTV hearings.

Sincerely,
gg‘-zr—'v

Gary Shapiro
President and CEO
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